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EXCELLENCE IN COMMUNICATIONS AWARDS 2011
The Excellence in Communication Awards program recognizes outstanding achievement in communication and public relations for Central Valley communication professionals.  Winners of the Excellence in Communication Awards will be announced at an awards reception hosted by CVPRO on October 27, 2011.

ELIGIBILITY
Award categories are open to all communication practitioners who work in California’s Central Valley (Stanislaus, San Joaquin and Merced counties) or have completed assignments for Central Valley-based clients.  Entries must have been created and published, broadcast, displayed or used between Jan. 1, 2010 and Dec. 31, 2010.

HOW TO ENTER
1. You may enter as many times as you wish in any category.  Entries not submitted as described below may be disqualified.  Questions regarding the entry preparation process can be directed to Lindsey Lundquist at 209-602-5500 or Lindsey.lundquist@emanuelmed.org


2. For each entry, please submit one packet.  Each packet must include: 
a. A copy of completed entry form (photocopies are OK).  Note that judges will not assign categories to entries.

b. A written summary of your entry, no more than two pages with the appropriate category information, entry title and submitting organization.  The summary should include the following: Overview, Objectives, Target Audience, Execution/Implementation, Budget and Results.

c. A copy of the item(s) entered – publication, CD, DVD, screenshot of website, etc. and supporting materials.

3. Entry form must be complete, accurate and legible.  Please type or legibly print by hand.

4. Entries become the property of CVPRO and may not be returned to entrants.

5. Entries are not confidential.  Additionally, CVPRO reserves the option to use entries or a reproduction of entries in part or in full to promote future CVPRO awards and/or to provide a resource of a successful program to the PR community.

6. Deliver or mail entries to:

Emanuel Medical Center

ATTN: Lindsey Lundquist

825 Delbon Avenue

Turlock, CA 95382

ENTRY DEADLINE
Entries must be received by Thursday, September 23, 2011.  No late entries will be accepted.

JUDGING & AWARDS
Entries are evaluated individually against specific criteria reflecting strategic planning, achievement of material/campaign in relation to objectives, audience, overall success of campaign/tactic, by a team of public relations professionals outside of the Central Valley.  Some categories may not receive awards if the judges determine that entries do not merit recognition.  Judges’ decisions are final.  The highest designation for qualified entries is Award of Excellence followed by Certificate of Merit.  There will only be one entry for each category that will receive the Award of Excellence and Certificate of Merit. Award winners will be notified via email prior to the awards ceremony.

FEES
Each entry requires an entrance fee:
· $50 per entry received by September 23, 2011

Please make checks payable to Marian Kaanon.

*All entry fees are applied to award production and reception costs.

WHY ENTER?
The CVPRO Excellence in Communication Awards program provides recognition for creative and effective work.  This awards program allows you to benchmark the quality of your communications programs and projects.  Recognition of your efforts and abilities can increase your credentials within your organization, reinforce the value of the public relations function and build your own self esteem.

QUESTIONS?

Please contact Lindsey Lundquist, 209-602-5500, or by email at lindsey.lundquist@emanuelmed.org.
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EXCELLENCE IN COMMUNICATIONS AWARDS 2011
AWARD CATEGORIES

PROGRAMS AND CAMPAIGNS

A. Corporate Communications
Programs designed to foster understanding and awareness of an organization or brand as a whole.  Program can be ongoing or a one-time project.



-Corporate



-Non-profit
B. Internal Communications/Employee Relations
Programs developed to improve and facilitate communications within an organization in order to further the organization’s goals.

C. Special Events


Events open to the public, such as a commemoration, observance, anniversary, grand 
opening, or celebration by an organization. 



- Budget under $5,000



- Budget over $5,000
TACTICS

D. Annual Report

Publications produced once a year to highlight accomplishments and programs.

E. Brochure

General brochures for organizations, special programs, special events, facts, etc.

F. Newsletter / Magazine

-External newsletter/magazine published periodically, either printed or electronic.


-Staff newsletter published for employees periodically, either printed or electronic.

G. Website

-Non-profits – includes government agencies.


-Corporate – privately-owned and publicly-held companies.

H. Social Media

Use of social media as part of a public relations program including Facebook, Twitter, Myspace, YouTube, etc, or a combination of the above. Include screen grabs, or copies of key pages and Web site URL for external sites.

I. Electronic Communications

Can range from videos, produced PSAs, CDs and DVDs. Must include PDF on CD / DVD or hard copy of Web page indicating URL address.

SPECIAL AWARD
J. Maree Hawkins Communications Professional of the Year Award
Nomination to include bio (maximum 500 words) that includes years in communications field and achievements in profession.  Individuals cannot nominate themselves.

Questions?  Please contact Lindsey Lundquist, 209-602-5500 or lindsey.lundquist@emanuelmed.org
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EXCELLENCE IN COMMUNICATIONS AWARDS 2011
AWARD ENTRY FORM

Title of Entry:__________________________________________________________________________
Organization:__________________________________________________________________________
Name of Organization as You Want it to Appear on the Award:_________________________________

Type of organization:

□  Private corporation/business
□  Non-profit

□  Public agency

Contact: _____________________________________________________________________________

Address: _____________________________________________________________________________

Phone Number(s):__________________________     Email:____________________________________

AWARD CATEGORY

PROGRAMS & CAMPAIGNS


TACTICS



□ Corporate Communications


□ Annual Report
         □ Web site

         □ Corporate



□ Brochure

                 □ Corporate

         □ Non-profit



□ Newsletter/Magazine

   □ Non-profit  


□ Internal/Employee Communications

□ Special Events      
          □ Social Media
            





□ Electronic Communications
SPECIAL AWARD
□ Maree Hawkins Communications Professional of the Year

ENTRY SUMMARY

Please include the following information with your entry (maximum of 50 words for each):  

· Project overview

· Objective(s)

· Target audience(s)

· Execution/Implementation

· Budget

· Results

Maree Hawkins Communications Professional of the Year Award Nominations

Please attach this entry form to a brief bio of the individual you are nominating.  Nomination summaries should include the nominee’s education and/or communications background, years in field, notable achievements, community service, etc.  Individuals cannot nominate themselves.
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